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Links to UI & UX Resources 

 

• Design Reference 

dribbble  

land book  

Collect UI  

 

• Fonts & Icons 

Google Fonts  

Flat Icons  

lordicon  

 

• Vectors 

unDraw  

Storyset  

Ira Design  

illu . station  

illlustrations  

DraKit  

manypixels  

icons8  

• Backgrounds & Photos 

Unsplash  

pexels  

Stocksnap.io  

Isorepublic  

Skitterphoto  

https://dribbble.com/
https://land-book.com/
https://collectui.com/designs
https://fonts.google.com/
https://www.flaticon.com/
https://lordicon.com/icons
https://undraw.co/illustrations
https://storyset.com/
https://iradesign.io/illustrations
https://themeisle.com/illustrations/
https://illlustrations.co/
https://drawkit.com/#browse-now-button
https://www.manypixels.co/gallery
https://icons8.com/illustrations
https://unsplash.com/
https://www.pexels.com/
https://stocksnap.io/
https://isorepublic.com/
https://skitterphoto.com/


Reshot  

Picography  

Focastock  

https://burst.shopify.com/  

 

• Colors 

Flat UI Colors  

Brand Colors  

coolors  

Color Space  

colorable  

CSS Scales  

CSS Gradient  

 

• UI Tools 

Figma  

Wepik  

 

• Templates 

Bootstrap templates  

onepagelove  

 

 

 

 

 

https://www.reshot.com/
https://picography.co/
https://focastock.com/
https://burst.shopify.com/
https://flatuicolors.com/
https://brandcolors.net/
https://coolors.co/
https://mycolor.space/
https://colorable.jxnblk.com/
https://bennettfeely.com/scales/
https://cssgradient.io/
https://www.figma.com/
https://wepik.com/
https://wrapbootstrap.com/
https://onepagelove.com/


• Others 

How to choose a color scheme using one color  

Neumorphism in user interfaces  

Button Design  

Do you want to become a better UX designer?  

Fitts's Law with JavaScript and D3  

Typography in Brand Guides  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://designerup.co/blog/ui-design-choosing-color-palettes/
https://uxdesign.cc/neumorphism-in-user-interfaces-b47cef3bf3a6
https://uxdesign.cc/button-design-user-interface-components-series-85243b6736c7
https://uxdesign.cc/want-to-become-a-better-ux-designer-implement-fitts-law-19f71f9665a3
http://simonwallner.at/ext/fitts/
https://brandmarketingblog.com/articles/branding-how-to/brand-guide-type/#alienware


Free assets for website 

Design Inspiration 

 

• Dribbble (dribbble ): Excellent resource, particularly useful for web design inspiration 

and creative ideas 

• Behance(behance ): It's a platform where designers and artists showcase their work, 

making it an excellent place for gathering ideas and understanding current design 

trends. 

• Refero(refero ): Explore real-world designs from the best products 

 

Free Stock Photos 

 

• Unsplash (unsplash.com ): High-quality, royalty-free stock photos. 

• Pexels (pexels.com ): Offers a wide range of free stock photos and videos. 

 

Colors 

 

• Coolors (coolors.co ): A color scheme generator that helps you create the perfect 

palette. 

• Adobe Color (color.adobe.com ): Allows you to create and explore color themes and 

combinations. 

 

Vector Illustrations 

 

• Vecteezy (vecteezy.com ): Offers a wide range of free vector art and illustrations. 

• FreePik (freepik.com ): Provides a vast collection of vector graphics, though it 

requires attribution for the free version. 

 

https://dribbble.com/
https://www.behance.net/
https://refero.design/
https://unsplash.com/
https://pexels.com/
https://coolors.co/
https://color.adobe.com/
https://vecteezy.com/
https://freepik.com/


Icons 

 

• FontAwesome (fontawesome.com ): A popular icon set and toolkit. 

• Flaticon (flaticon.com ): Provides a large database of free icons. 

 

Patterns 

 

• Hero Patterns (heropatterns.com ): Offers a range of repeatable SVG background 

patterns. 

• Subtle Patterns (toptal.com/designers/subtlepatterns ): Provides free, high-quality 

background patterns. 

 

Google Fonts 

 

• Google Fonts (fonts.google.com ): Offers a wide range of free fonts. For a modern and 

clean look, you might want to consider fonts like "Poppins," "Inter," "Open Sans," 

"Roboto," "Oswald," or "Lato." 

 

 

 

 

 

 

 

 

 

 

https://fontawesome.com/
https://flaticon.com/
https://heropatterns.com/
https://toptal.com/designers/subtlepatterns
https://fonts.google.com/


Generators 

 

• Website Layout Generators 

o Layoutit (layoutit.com ) 

• Text Generators 

o Blindtextgenerator (blindtextgenerator.com ) 

o Loremipsum (loremipsum.io ) 

o Ggenerate (generate.plus ) 

• Image Generators 

o Unsplash (unsplash.it ) 

• Avatar/Profile Image Generators 

o Uifaces (uifaces.co ) 

o Pravatar (pravatar.cc ) 

• Dummy Data Generators for Tables and Grids 

o Mockaroo (mockaroo.com ) 

o Generatedata (generatedata.com ) 

 

Converters 

 

• Squoosh (squoosh.app ) compress image from different format 

• Avif (avif.io ) 

• Vectorizer (vectorizer.ai ) converts image to vector 

 

 

 

 

 

 

https://www.layoutit.com/
https://www.blindtextgenerator.com/
https://loremipsum.io/
https://generate.plus/
https://unsplash.it/
https://uifaces.co/
https://pravatar.cc/
https://mockaroo.com/
https://generatedata.com/
https://squoosh.app/
https://avif.io/
https://vectorizer.ai/


UI & UX 

Contents 

• Design tool 

• UI Resources 

• Design Systems 

• Tools 

• Fonts 

• Colours 

• Icons 

• Vectors 

• Stock Photos 

• Content Generators 

• Patterns 

• Animation 

 

 

Design tool 

• Figma  

• inVision  

 

UI Resources 

• https://dribbble.com/  

• https://www.behance.net/  

• https://www.uigoodies.com/  

 

https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#design-tool
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#ui-resources
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#design-systems
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#tools
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#fonts
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#colours
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#icons
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#vectors
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#stock-photos
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#content-generators
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#patterns
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/406/UI-UX#animation
https://www.figma.com/
https://www.invisionapp.com/
https://dribbble.com/
https://www.behance.net/
https://www.uigoodies.com/


Design Systems 

• bootstrap  

• Material Design  

• Fluent UI  

 

Tools 

• https://compressor.io/  

• https://tinypng.com/  

• https://www.remove.bg/  

Fonts 

• https://fonts.google.com/  

• https://www.fontsquirrel.com/  

 

Colours 

• https://brandcolors.net/  

• https://coolors.co/  

• https://webgradients.com/  

• https://flatuicolors.com/  

• https://colorhunt.co/  

• https://mycolor.space/  

• https://color.adobe.com/create/color-wheel  

• https://www.culrs.com/#/  

https://getbootstrap.com/docs/5.2/getting-started/introduction/
https://m3.material.io/
https://developer.microsoft.com/en-us/fluentui#/
https://compressor.io/
https://tinypng.com/
https://www.remove.bg/
https://fonts.google.com/
https://www.fontsquirrel.com/
https://brandcolors.net/
https://coolors.co/
https://webgradients.com/
https://flatuicolors.com/
https://colorhunt.co/
https://mycolor.space/
https://color.adobe.com/create/color-wheel
https://www.culrs.com/#/


 

Icons 

• https://www.flaticon.com/  

• https://icons8.com/  

• https://feather.netlify.app/  

• https://icon54.com/view-icons/  

 

 

Vectors 

• https://storyset.com/  

• https://undraw.co/illustrations  

• https://illlustrations.co/  

• https://iradesign.io/gallery/illustrations  

• https://www.manypixels.co/gallery  

 

Stock Photos 

• https://www.pexels.com/  

• https://unsplash.com/  

• https://burst.shopify.com/  

• https://icons8.com/photos 

 

https://www.flaticon.com/
https://icons8.com/
https://feather.netlify.app/
https://icon54.com/view-icons/
https://storyset.com/
https://undraw.co/illustrations
https://illlustrations.co/
https://iradesign.io/gallery/illustrations
https://www.manypixels.co/gallery
https://www.pexels.com/
https://unsplash.com/
https://burst.shopify.com/
https://icons8.com/photos


 

Content Generators 

• https://loremipsum.io/?ref=uigoodies.com  

• https://randomuser.me/  

• https://www.uifaces.co/  

• https://diverseui.com/  

• https://generated.photos/  

 

Patterns 

• https://www.magicpattern.design/tools/css-backgrounds?ref=uigoodies.com  

• https://getwaves.io/?ref=uigoodies.com  

 

Animation 

• https://greensock.com/  

• https://animate.style/  

 

 

 

 

 

 

 

https://loremipsum.io/?ref=uigoodies.com
https://randomuser.me/
https://www.uifaces.co/
https://diverseui.com/
https://generated.photos/
https://www.magicpattern.design/tools/css-backgrounds?ref=uigoodies.com
https://getwaves.io/?ref=uigoodies.com
https://greensock.com/
https://animate.style/


All about design and prototyping? 

• Prototyping 

What Is Prototyping?  

The Fundamentals of Wireframing and Prototyping  

Low Fidelity vs. High Fidelity Prototyping  

Everything You Need to Know About Wireframe Design and Prototypes  

Wireframe Design 101: 6 Steps to Create a Wireframe  

 

• Design 

Design Inspiration for UX and UI Workflows  

Principles of Design  

Atomic Design Methodology  

Atomic Design Principles & Methodology 101  

Best Practices for Storytelling in Product & Service Design  

Collecting User Feedback: 10 Best Practices  

 

• Web Design 

How to Design the Best Homepage in 3 Steps  

Website Heat Mapping On a Budget – How & Why  

What Makes a Good User Experience?  

The 12 Do’s and Don’ts of Web Design  

5 Visual Sitemap Examples for Website Designs  

Top Website Layouts That Never Grow Old  

5 of the Best Designed Websites of 2020  

The 7 Best Modern Fonts for Websites  

5 Visual Sitemap Examples for Website Designs  

Digital Design vs. Graphic Design Defined  

https://xd.adobe.com/ideas/process/ui-design/what-is-prototyping/
https://xd.adobe.com/ideas/process/prototyping/fundamentals-wireframing-prototyping/
https://xd.adobe.com/ideas/process/prototyping/low-fi-and-hi-fi-prototyping/
https://xd.adobe.com/ideas/process/wireframing/wireframe-design-definition/
https://xd.adobe.com/ideas/process/wireframing/wireframe-design-101/
https://xd.adobe.com/ideas/principles/design-systems/design-inspirations-ux-ui/
https://xd.adobe.com/ideas/process/ui-design/5-principles-design/
https://atomicdesign.bradfrost.com/chapter-2/#:~:text=Atomic%20design%20is%20atoms%2C%20molecules,parts%20at%20the%20same%20time.
https://xd.adobe.com/ideas/process/ui-design/atomic-design-principles-methodology-101/
https://xd.adobe.com/ideas/process/prototyping/storytelling-in-design-tips-best-practices/
https://xd.adobe.com/ideas/process/user-research/collecting-user-feedback/
https://xd.adobe.com/ideas/principles/web-design/website-homepage-design-layouts/
https://xd.adobe.com/ideas/principles/web-design/website-heat-mapping-on-a-budget/
https://xd.adobe.com/ideas/principles/web-design/what-makes-good-ux/
https://xd.adobe.com/ideas/principles/web-design/12-dos-donts-web-design-2/
https://xd.adobe.com/ideas/process/information-architecture/visual-sitemap-examples-website-designs/
https://xd.adobe.com/ideas/principles/web-design/11-website-layouts-that-made-content-shine-in-2019/
https://xd.adobe.com/ideas/principles/web-design/best-designed-websites-2020/
https://xd.adobe.com/ideas/principles/web-design/best-modern-fonts-for-websites/
https://xd.adobe.com/ideas/process/information-architecture/visual-sitemap-examples-website-designs/
https://xd.adobe.com/ideas/principles/web-design/digital-vs-graphic-design/


User Experience Not Found: How to Design a 404 Page for Optimal UX  

What is Aspect Ratio? Tips for All Screens  

 

• Information Architecture 

Organizing Information with Taxonomies and Metadata  

The Beginner’s Guide to Information Architecture in UX  

5 Examples of Effective Information Architecture  

Top 5 Content Inventory Tips for Information Architecture  

Information Architecture: The Intersection of Users, Content and Context  

Information Architecture Templates for Web Design  

The Beginner’s Guide to Information Architecture in UX  

How Information Architecture and SEO Work Together  

 

• Others 

55 Design Quotes to Inspire UX Designers  

Leading Without Being In Charge  

Bringing People Together at a Time of Crisis: Quarantine Book Club  

How To Be A Great Leader In Design  

10 Tips for Giving Better Presentations at Work or on Stage  

Giving Remote Presentations  

How to Build Trust with Clients and Why It’s Worth Your Tim  

 

 

 

 

 

https://xd.adobe.com/ideas/principles/web-design/frustration-surprise-delight-designing-404-page-optimal-ux/
https://xd.adobe.com/ideas/principles/web-design/what-is-aspect-ratio/
https://xd.adobe.com/ideas/process/information-architecture/organizing-information-taxonomies-metadata/
https://xd.adobe.com/ideas/process/information-architecture/information-ux-architect/
https://xd.adobe.com/ideas/process/information-architecture/information-architecture-examples/
https://xd.adobe.com/ideas/process/information-architecture/top-5-content-inventory-tips-information-architecture/
https://xd.adobe.com/ideas/process/information-architecture/information-architecture-users-content-context/
https://xd.adobe.com/ideas/process/information-architecture/information-architecture-templates-for-web-design/
https://xd.adobe.com/ideas/process/information-architecture/introductory-guide-to-information-architecture/
https://xd.adobe.com/ideas/process/information-architecture/how-information-architecture-seo-work-together/
https://xd.adobe.com/ideas/perspectives/leadership-insights/quotes-about-design/
https://xd.adobe.com/ideas/perspectives/leadership-insights/leading-without-charge/
https://xd.adobe.com/ideas/perspectives/leadership-insights/inspiration-quarantine-book-club/
https://xd.adobe.com/ideas/perspectives/leadership-insights/what-it-takes-to-be-a-great-leader-in-design/
https://xd.adobe.com/ideas/career-tips/10-tips-for-giving-better-presentations/
https://xd.adobe.com/ideas/perspectives/leadership-insights/giving-remote-presentations/
https://xd.adobe.com/ideas/perspectives/leadership-insights/building-trust-client-designer-relationships/


UI Design 

• Contents 

UI 

Prototyping 

Colour Theory 

Example to work 

 

• UI 

UX Design vs UI Design - What's The Difference?  

The Difference Between UX and UI Design – A Beginner’s Guide  

• Prototyping 

What is wireframing  

Design Thinking  

Design Thinking: Get Started with Prototyping  

 

• Colour Theory 

Colour Theory Basics  

https://www.colormatters.com/color-and-design/basic-color-theory  

https://99designs.co.uk/blog/tips/the-7-step-guide-to-understanding-color-theory/  

 

• Example to work 

https://dribbble.com/tags/microsoft_design_system  

SEO: https://medium.com/@brighttechvisions/10-chat-gpt-custom-instructions-for-seo-

de067c574f3d  

https://webwave.me/blog/chatgpt-web-design  

https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/409/UI-Design#ui
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/409/UI-Design#prototyping
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/409/UI-Design#colour-theory
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/409/UI-Design#example-to-work
https://www.youtube.com/watch?v=5CxXhyhT6Fc&t=165s
https://careerfoundry.com/en/blog/ux-design/the-difference-between-ux-and-ui-design-a-laymans-guide/
https://www.experienceux.co.uk/faqs/what-is-wireframing/
https://www.interaction-design.org/literature/topics/design-thinking
https://www.interaction-design.org/literature/article/design-thinking-get-started-with-prototyping
https://www.youtube.com/watch?v=L1CK9bE3H_s
https://www.colormatters.com/color-and-design/basic-color-theory
https://99designs.co.uk/blog/tips/the-7-step-guide-to-understanding-color-theory/
https://dribbble.com/tags/microsoft_design_system
https://medium.com/@brighttechvisions/10-chat-gpt-custom-instructions-for-seo-de067c574f3d
https://medium.com/@brighttechvisions/10-chat-gpt-custom-instructions-for-seo-de067c574f3d
https://webwave.me/blog/chatgpt-web-design


• Plugins that we will be using 

• Divi theme: The Divi Theme is a highly popular and versatile WordPress theme 

developed by Elegant Themes. Known for its flexibility and ease of use, Divi is 

designed to cater to both beginners and experienced web designers, allowing for the 

creation of complex and beautiful websites without the need for extensive coding 

knowledge. 

• Divi Machine: This plugin extends the capabilities of the Divi Theme, allowing for 

more advanced custom post types, archives, and dynamic content. It's great for 

creating more complex, interactive websites. 

• Divi Supreme: enhances the capabilities of Divi by adding a wide range of creative 

and useful modules and features to the Divi Builder. 

• Advanced Custom Fields (ACF): Is a powerful and flexible WordPress plugin that 

allows you to add custom fields to your WordPress edit screens. These custom fields 

can be used to extend the functionality of your website, making it easier to create 

and manage content 

• Admin and Site Enhancements (ASE): A modular and lightweight WordPress plugin to 

easily enhance various admin workflows and site aspects while replacing multiple 

plugins doing it, and saving you time and effort along the way. 

• Fluent CRM: A customer relationship management tool that integrates with 

WordPress. It's useful for email marketing, lead management, and customer tracking 

directly from your website. 

• FluentSMTP: Works alongside Fluent CRM to handle email delivery. It ensures that 

your emails are reliably sent through your preferred SMTP provider, reducing the risk 

of your emails being marked as spam. 

• Fluent Forms: A form builder that lets you create and manage forms on your site. It's 

useful for contact forms, surveys, and any other type of user input you need to 

collect. 

• Divi Form Builder: This is a plugin specifically designed for creating forms within the 

Divi Theme. Unlike basic form plugins, Divi Form Builder integrates closely with the 

Divi Builder, offering a more native and fluid experience when designing forms. It 

typically provides a range of form field types, submission management, and styling 

options that match the aesthetic of the Divi theme. This can be especially useful for 

creating contact forms, surveys, sign-up forms, and any other interactive forms that 

need to blend seamlessly with the rest of your website's design. 



• Folders Pro: This plugin helps you organize your media library, pages, and posts in the 

WordPress dashboard by allowing you to create folders. It's a great tool for keeping 

your content well-organized. 

• MalCare WordPress Security Plugin: Provides security for your WordPress site, 

offering malware scanning and removal, firewall protection, and site hardening 

features. 

• Rank Math SEO PRO: An SEO plugin that helps you optimize your content for search 

engines. It offers advanced tools like keyword ranking, schema markup, and site 

analytics. 

• Site Kit by Google: Developed by Google, this plugin integrates services like Google 

Analytics, AdSense, and Search Console into your WordPress dashboard. It provides 

valuable insights about your website's performance. 

• Sopro: Typically used for prospecting and outreach, this plugin could help in lead 

generation and networking by finding and engaging potential clients or partners. 

• Yoast Duplicate Post: Allows you to clone posts or pages, which is useful for creating 

templates or repurposing existing content. 

• SVG Support: Enables you to upload and use SVG files in your WordPress media 

library. SVGs are great for high-quality graphics that don't lose clarity when scaled. 

• Code Snippets: A straightforward way to add custom PHP code to your site without 

editing your theme's functions.php file. Ideal for customizing your site's functionality. 

• Microsoft Clarity: Is a free analytics tool provided by Microsoft, aimed at helping 

website owners understand user behavior on their sites. It offers unique features that 

allow for an in-depth analysis of how visitors interact with a website. 

https://themes.potenzaglobalsolutions.com/html/gracious/intro.html  

https://www.pxdraft.com/wrap/crizo/crizo/index-04.html  

https://htmlstream.com/unify/landing-business.html  

https://www.pxdraft.com/wrap/mombo/html/one-page/index.html 

 

 

 

 

https://themes.potenzaglobalsolutions.com/html/gracious/intro.html
https://www.pxdraft.com/wrap/crizo/crizo/index-04.html
https://htmlstream.com/unify/landing-business.html
https://www.pxdraft.com/wrap/mombo/html/one-page/index.html


Introduction to figma 

Contents 

• Important links 

• Introduction to Figma 

• Basic Tools and Features 

• Local styles 

• Exporting assets 

• Figma plugins 

• Components 

• Prototype 

• How to create website prototype 

• Practise website design 

• Video tutorials 

• Videos from Figma 

 

Important links 

 

• https://help.figma.com  

• https://www.figma.com/community  

• https://www.figma.com/community/plugins  

• https://www.figma.com/developers  

 

Introduction to Figma 

 

• Overview of Figma and its capabilities. 

• How Figma differs from other design tools. 

• Creating a new account. 

https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#important-links
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#introduction-to-figma
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#basic-tools-and-features
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#local-styles
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#exporting-assets
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#figma-plugins
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#components
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#prototype
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#how-to-create-website-prototype
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#practise-website-design
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#video-tutorials
https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1278/Introduction-to-figma#videos-from-figma
https://help.figma.com/
https://www.figma.com/community
https://www.figma.com/community/plugins
https://www.figma.com/developers


• Navigating the Figma dashboard. 

 

Basic Tools and Features 

 

• Familiarizing with the interface. 

• Introduction to key tools (e.g., frames, shapes, text tools). 

• Importing images. 

• Introduction to design panel. 

• Grouping element. 

• Layout grids. 

• Auto layout. 

• Resizing elements. 

• Using layers and assets. 

• Aligning elements 

• Slice tool 

• How to create brand colour 

 

Local styles 

 

• Colour 

• Text 

• Effect 

• Grid 

 

Exporting assets 

 

• Export assets in different format 



• Export assets in different sizes 

 

Figma plugins 

 

• What are plugins 

• Finding and installing plugins 

 

Components 

 

• Create a component 

• Create and use variants 

• Create and use component properties 

• Create an instance of a component 

 

Prototype 

• Interactions 

• Animation 

 

How to create website prototype 

 

• Wireframes 
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Home page 

 

• Header with Navigation Menu: This section typically includes the website's logo, a 

navigation menu to key areas of the site, and often a search bar. It may also include 

contact information or links to social media. 

• Hero Section: This is a large, eye-catching area at the top of the homepage, often 

consisting of a high-quality image or video with a clear and concise value proposition 

or welcome message. It often includes a call-to-action (CTA) button like "Learn More" 

or "Shop Now." 

• Services or Product Features: Showcase your main services or products, highlighting 

key features or benefits. This section is crucial for businesses to quickly convey what 

they offer. 

• Call-to-Action (CTA): Strategic placement of CTA buttons or links encouraging visitors 

to take an action like contacting you, signing up for a newsletter, or viewing a product. 

• Social Proof: Badges of trust like awards, client logos, or certifications can be included 

to further establish credibility. 

• Testimonials or Reviews: Display customer testimonials or reviews to build trust and 

credibility with new visitors. 

• Latest News or Blog Highlights: If your site has a blog or news section, featuring some 

recent posts can provide fresh content and encourage visitors to explore more. 

• Portfolio or Case Studies: For businesses that rely on past work to showcase their 

expertise (like design agencies or consultancies), this section can highlight key 

projects or case studies. 

• FAQ Section: A brief section addressing common questions can be helpful, especially 

for new visitors. 

• Contact Information: Clear and accessible contact details, possibly with a simple 

contact form or a link to a more detailed contact page. 

• Footer: Contains important information and links that are not prominent in the main 

navigation, such as contact details, social media links, a sitemap, privacy policy, terms 

of use, and sometimes a brief description of the site or organization. 

• Interactive Elements: Elements like chatbots for customer service, interactive polls, 

or sliders can enhance user engagement. 



• Newsletter Signup: An option for visitors to subscribe to your newsletter is often 

placed towards the bottom of the homepage. 

• Landing pages: Landing pages are standalone web pages created specifically for 

marketing or advertising campaigns. 

 

Header with Navigation Menu 

 

The header with a navigation menu is a crucial component of website design, serving as the 

primary tool for users to navigate and understand the structure of your site. Here's a 

detailed breakdown of its elements and best practices: 

Essential Elements 

• Logo 

o Typically positioned in the top left corner. 

o Acts as a home button linking back to the homepage. 

o Reflects the brand's identity. 

• Primary Navigation Menu 

o Lists the main sections of the website, such as "Home," "About Us," "Services," 

"Blog," "Contact," etc. 

o Should be concise and clearly labeled. 

o Often horizontally aligned across the top or vertically in a sidebar. 

• Dropdown Menus (for complex sites) 

o Used for sites with extensive content, allowing for a deeper hierarchy without 

cluttering the main navigation. 

o Should appear when a user hovers or clicks on a primary menu item. 

• Search Bar 

o Important for larger websites to help users quickly find specific content. 

o Typically located near the top-right corner. 

• Call-to-Action (CTA) Buttons 



o Prominent buttons like "Sign Up," "Contact Us," or "Shop Now" to guide users 

to key actions. 

o Visually distinct from the rest of the navigation items. 

• Responsive Design (Hamburger Menu for Mobile) 

o On smaller screens, navigation menus often collapse into a hamburger menu to 

save space. 

o Ensures that the navigation remains accessible on mobile devices. 

 

Best Practices 

• Clarity and Simplicity: Keep the navigation simple and intuitive. Avoid overloading it 

with too many links. 

• Consistency: Maintain consistent navigation across all pages. Changing the layout or 

labels can confuse users. 

• Accessibility: Ensure text is easily readable and that the menu is navigable via 

keyboard for accessibility. Use alt text for any icons or images. 

• User-Focused: Arrange menu items in order of importance or relevance to the user. 

Consider including a “Frequently Asked Questions” or “Help” link if relevant. 

• Visual Hierarchy: Use design elements like color, size, and typography to establish a 

visual hierarchy, drawing attention to key navigation elements. 

• Sticky Header Option: A fixed or sticky header remains at the top of the screen as the 

user scrolls, providing constant access to the navigation. 

• Search Functionality: For websites with a lot of content, a well-placed and functional 

search bar is essential. 

• Feedback on Interaction: Implement visual cues, like changes in color or underlining, 

when users hover over menu items. 

• Loading Speed: Optimize images and scripts in the header to ensure quick loading 

times. 

• Test and Iterate: Continuously test different configurations to see what works best for 

your audience. 

The header with a navigation menu plays a significant role in the user experience, guiding 

visitors through your site and impacting their overall perception of your brand. A well-

designed navigation setup can greatly enhance usability and user satisfaction. 



 

Hero Section 

 

The "Hero Section" is a critical part of a website's design and is typically the first thing 

visitors see when they arrive on a webpage. It plays a key role in making a strong first 

impression and conveying the core message of the site. Here are the essential elements and 

considerations for an effective hero section: 

Elements of a Hero Section 

• Striking Visuals: 

o High-quality images, videos, or dynamic graphics that capture attention and 

reflect the brand or purpose of the site. 

o The visual should be relevant and set the tone for the user's experience. 

• Headline: 

o A clear, concise, and compelling headline that summarizes the main value 

proposition or purpose of the site. 

o It should quickly inform visitors what the site or business is about. 

• Subheading: 

o A supporting subheading can provide additional details or reinforce the 

message of the headline. 

o It typically elaborates on the headline, offering a bit more detail or explanation. 

• Call-to-Action (CTA): 

o A button or link that encourages visitors to take a specific action, such as “Learn 

More,” “Shop Now,” “Sign Up,” or “Get Started.” 

o The CTA should be prominent and clear, guiding users towards the next step. 

• Branding: 

o The hero section should include elements of branding, like the logo, to 

reinforce brand identity. 

o Branding should be integrated seamlessly with the rest of the hero section’s 

design. 

 



Considerations for Design 

• Simplicity and Clarity: Avoid cluttering the hero section with too much information or 

too many visuals. The goal is to communicate a message quickly and effectively. 

• Responsive Design: Ensure the hero section looks great and functions well on all 

devices, including desktops, tablets, and smartphones. 

• Loading Times: Optimized images and videos for quick loading, as slow-loading hero 

sections can lead to high bounce rates. 

• Alignment with Audience and Purpose: Tailor the content and design of the hero 

section to resonate with the target audience and the site’s purpose. 

• Accessibility: Make sure that text is readable, contrasts are sufficient, and that the 

section is navigable for users with disabilities. 

• Test and Iterate: Continuously test different elements (like headlines, images, CTAs) 

to see what resonates best with your audience and achieves desired outcomes. 

• Seamless Transition: The hero section should smoothly lead into the rest of the 

website, encouraging users to scroll or navigate to other sections. 

The hero section is often the centerpiece of a website’s design and can have a significant 

impact on user engagement, conversion rates, and overall perception of a brand or service. 

It should be thoughtfully designed to captivate and guide visitors. 

 

Services or Product Features 

 

he "Services or Product Features" section of a website is where businesses showcase what 

they offer. It's a critical part of the site, as it provides detailed information about the 

products or services available and highlights their benefits. This section needs to be clear, 

concise, and compelling to attract and retain customer interest. Here are the elements to 

include and best practices for crafting an effective "Services or Product Features" section: 

Key Elements to Include 

• Clear Headings: Use distinct, descriptive headings for each service or product 

category. This helps visitors quickly find what they're interested in. 

• Detailed Descriptions: Provide a clear, concise description of each service or product. 

Explain what it is, how it works, and why it's beneficial. 



• Benefits and Features: Highlight the key features of each product or service and how 

they benefit the customer. This could include quality, efficiency, cost-effectiveness, or 

technological innovation. 

• Visuals and Media: Include high-quality images, diagrams, or videos that visually 

represent the product or service. Visual aids can be more effective than text in 

explaining complex features. 

• Testimonials or Case Studies: Where relevant, include customer testimonials or case 

studies to provide real-world examples of how your product or service has helped 

others. 

• Pricing Information: If appropriate, provide clear pricing information. Transparency in 

pricing can build trust and help customers make informed decisions. 

• Call-to-Action (CTA): Encourage visitors to take the next step, whether it's making a 

purchase, requesting more information, or contacting you for a quote. 

 

Best Practices 

• User-Friendly Layout: Organize the content in an easily navigable format. Use bullet 

points for clarity where applicable, and avoid overwhelming users with too much text. 

• Focus on Value: Emphasize how your product or service can solve problems or 

improve the customer’s situation. 

• Consistent Branding: Ensure that the design and tone of this section align with your 

overall brand identity. 

• SEO Optimization: Incorporate relevant keywords naturally to improve search engine 

rankings and visibility. 

• Accessibility: Make sure the text is readable, and images have alt text for those using 

screen readers. 

• Responsive Design: The section should be fully responsive, ensuring that it looks 

good and functions well on all devices. 

• Keep it Updated: Regularly update this section to reflect new offerings, features, or 

changes in pricing. 

• Easy Navigation: If you have multiple products or services, consider dropdown menus 

or tabs to help users easily navigate between different offerings. 



• Demonstration or Free Trial: If possible, provide a way for customers to experience 

the service or product, like a free trial, demo, or sample. 

• Contact Information: Make it easy for visitors to get in touch with questions or to 

engage your services. 

The "Services or Product Features" section is not just a list of what you sell; it's an 

opportunity to communicate the value and quality of what you offer, and to persuade 

potential customers that they've found what they're looking for. Make it engaging, 

informative, and persuasive. 

 

Call-to-Action (CTA) 

 

A Call-to-Action (CTA) is a crucial element in web design and marketing, designed to prompt 

an immediate response or encourage an immediate sale. It's a way of guiding your users 

towards your goal in a clear, concise manner. Whether it's signing up for a newsletter, 

making a purchase, or getting in touch, a well-crafted CTA can significantly influence user 

engagement and conversion rates. Here are essential elements and best practices for 

effective CTAs: 

Key Elements of a CTA 

• Action-Oriented Language: Use verbs that encourage action, such as "Buy," 

"Subscribe," "Join," "Download," "Learn More," etc. 

• Concise and Clear Message: The message should be straightforward, telling users 

exactly what to expect when they click. 

• Visually Distinctive Design: CTAs should stand out from the rest of the page. This can 

be achieved through contrasting colors, larger fonts, or buttons. 

• Urgency or Incentive: Phrases like "Limited Offer," "Join Now," or "Download Free 

Today" create a sense of urgency or offer an incentive, making users more likely to 

take immediate action. 

• Strategic Placement: Place CTAs in areas where they’re most likely to catch attention, 

like near the top of a page, within the body content, or at the end of an article. 

• Size and Shape: The CTA button should be large enough to be noticed but not so 

large that it overwhelms other content. 

 



Best Practices for CTAs 

• Know Your Audience: Tailor the language and offer of the CTA to match the interests 

and needs of your target audience. 

• Use Action Words: Start with verbs that motivate action. This makes the CTA more 

dynamic and compelling. 

• Create a Sense of Urgency: Using time-sensitive language can encourage users to act 

immediately rather than postponing the action. 

• Test Different Versions (A/B Testing): Experiment with different versions of a CTA to 

see which one performs better in terms of click-through rates. 

• Keep It Relevant: The CTA should be relevant to the content on the page. Irrelevant 

CTAs can confuse users or detract from the user experience. 

• Minimize Risk: Phrases like “No credit card required” or “Cancel anytime” can reduce 

the perceived risk and make users more comfortable taking action. 

• Make It Accessible: Ensure the CTA is accessible to all users, including those with 

disabilities. This includes readable font sizes and screen reader-friendly design. 

• Consistent Branding: Your CTA should align with your brand’s tone and visual style. 

• Optimize for Mobile: CTAs should be easily clickable on mobile devices, with 

sufficient padding and an appropriate size. 

• Use Whitespace Effectively: Surround your CTA with enough whitespace to make it 

stand out without looking cluttered. 

A well-designed CTA can lead to higher engagement, better conversion rates, and a more 

successful user journey. It's not just about making the button look appealing; it's about 

crafting a message that resonates with your audience and encourages them to take the next 

step. 

 

Social Proof 

 

Social proof is a powerful psychological phenomenon where people conform to the actions 

of others under the assumption that those actions are reflective of the correct behavior. In 

the context of a website, social proof can be a vital element in building trust, credibility, and 

influence with visitors. It essentially shows that others have had positive experiences with 



your brand, product, or service, encouraging new visitors to do the same. Here are key 

types of social proof and best practices for incorporating them into a website 

Types of Social Proof 

• Customer Testimonials: Positive reviews or quotes from satisfied customers. 

Authentic testimonials with names, photos, or even video can greatly enhance 

credibility. 

• Case Studies: In-depth stories showcasing how your product or service has helped 

customers, often with detailed results or statistics. 

• User Reviews and Ratings: Collecting and displaying user ratings and reviews. This is 

particularly effective for e-commerce sites. 

• Endorsements from Industry Experts or Influencers: Recognition or 

recommendations from well-known figures in your industry can significantly boost 

your brand's authority. 

• Media Mentions: Featuring articles, interviews, or mentions from reputable media 

outlets. 

• Client Logos: Displaying logos of well-known businesses or clients that have used your 

services or products. 

• Social Media Shares and Likes: Showing the number of social media shares or likes 

can indicate popularity and endorsement. 

• User-Generated Content: Content created by users, such as social media posts, can 

serve as authentic evidence of real-world use and satisfaction. 

• Trust Seals and Certifications: Displaying trust badges, accreditation logos, or 

certification seals to show compliance with standards and best practices. 

• Real-Time Statistics: Showing statistics like the number of current users, purchases 

made, or memberships can create a sense of community and trust. 

 

Best Practices for Incorporating Social Proof 

• Be Authentic: Ensure that all social proof is genuine. Fabricated or exaggerated claims 

can backfire and damage credibility. 

• Keep It Relevant: Choose social proof that is relevant to your target audience. 

Testimonials that resonate with your audience’s needs and challenges are more 

effective. 



• Update Regularly: Regularly refresh your social proof to keep it current and relevant. 

• Use Variety: A mix of different types of social proof can cater to various visitors and 

their preferences. 

• Make It Visible: Place social proof in prominent places on your website where visitors 

are likely to see it, such as the homepage, product pages, or checkout pages. 

• Integrate with User Journey: Place relevant social proof at points in the user journey 

where visitors might need reassurance or motivation, like near CTAs or pricing 

information. 

• Balance with Content: While social proof is valuable, it should not overwhelm the 

main content. Balance it with informative and persuasive copy. 

• Leverage Visuals: Use images, icons, or videos to make social proof more engaging 

and noticeable. 

• Optimize for Mobile: Ensure that social proof is clearly visible and well-formatted on 

mobile devices. 

• Highlight Quantitative Data: Where possible, use numbers and statistics (like “Over 

10,000 satisfied customers”) for more impact. 

Incorporating social proof into your website can significantly influence visitors' perceptions 

and decisions, making it a key component of an effective online strategy. It not only builds 

trust but also helps to humanize your brand and connect with your audience on a more 

personal level. 

 

FAQ Section 

 

An FAQ (Frequently Asked Questions) section is an essential part of a website, particularly 

for businesses and organizations. It serves as a go-to resource for visitors to find answers to 

common questions. An effective FAQ section can improve the user experience, reduce the 

workload on customer support, and provide valuable information that might not fit neatly 

elsewhere on the site. Here are the key elements and best practices for creating an FAQ 

section: 

Key Elements of an FAQ Section 

• Relevant Questions: Compile a list of questions that are commonly asked by your 

customers or users. These could relate to your products or services, shipping and 

return policies, company information, or technical support. 



• Clear and Concise Answers: Provide straightforward and easy-to-understand answers. 

Avoid jargon and overly technical language unless your audience is familiar with it. 

• Categorization: If you have a wide range of questions, categorize them into groups for 

easier navigation. For example, categories like “Billing and Payments,” “Shipping 

Information,” “Product Use and Care,” etc. 

• Search Functionality: For extensive FAQ sections, including a search bar can help 

users quickly find the specific information they need. 

• Up-to-Date Information: Regularly update the FAQ section to reflect the latest 

questions, policies, and product information. 

• Accessibility: Ensure that the FAQ section is accessible, with clear headings, readable 

text, and keyboard navigability for users with disabilities. 

 

Best Practices for an FAQ Section 

• Understand Your Audience: Identify the needs and concerns of your target audience. 

This helps in framing questions and answers that are most relevant to them. 

• Easy Navigation: Organize the FAQs in a way that makes them easy to navigate. 

Consider using a collapsible format where users can click on a question to reveal the 

answer. 

• Incorporate Keywords: Use keywords in your questions and answers that users might 

enter in search engines. This can improve SEO. 

• Link to Other Pages: Where relevant, include links to other pages of your website for 

more detailed information. This can encourage deeper engagement with your site. 

• Keep It Dynamic: Regularly add new questions based on customer feedback or 

changes in your business. 

• Use a Friendly Tone: Keep the tone of your FAQs friendly and helpful, reflecting the 

voice of your brand. 

• Feedback Option: Allow users to provide feedback on whether the FAQ was helpful or 

offer an option to contact customer support for further queries. 

• Visual Elements: Use visuals like images or videos when they can help clarify an 

answer. 

• Prominent Placement: Place the FAQ section in an easily findable location, typically 

linked in the website's footer or main navigation menu. 



• Mobile Responsiveness: Ensure the FAQ section is easily readable and navigable on 

mobile devices. 

A well-organized and thoughtfully prepared FAQ section can be a valuable asset to your 

website. It not only assists in providing important information to your visitors but also 

demonstrates your commitment to transparency and customer support. 

 

Landing pages 

 

Landing pages are standalone web pages created specifically for marketing or advertising 

campaigns. They are where a visitor "lands" after clicking on a link in an email, ads from 

Google, Bing, YouTube, Facebook, Instagram, Twitter, or similar places on the web. Unlike 

general websites, which typically promote a broad range of a company’s products or 

services, landing pages are focused on a single objective, known as a call to action (CTA). 

Key Elements of a Landing Page 

• Headline: The first thing a visitor sees; it should be compelling and clearly state what 

the product or service is about. 

• Subheading: Provides additional information, supporting the headline. 

• Call to Action (CTA): The action you want visitors to take. It could be form submission, 

signing up for a service, downloading a guide, etc. 

• Images or Videos: High-quality visuals that represent the product or service, or show 

it in action. 

• Benefits and Features: A list or description of the benefits and features of the 

product or service. 

• Social Proof: Testimonials, reviews, or logos of well-known customers to build trust. 

• Lead Capture Form: For collecting visitor information, like name and email address. 

• Navigation Links: Typically minimal to keep the visitor focused on the CTA. In many 

cases, landing pages have no navigation to other pages. 

• Trust Signals: Could be security badges, guarantees, or mentions in the press. 

• Footer: Includes necessary business details and disclaimers but is usually simplified 

compared to standard webpages. 

 



Best Practices for Landing Pages 

• Clear and Concise Messaging: The message should be easily understandable and 

directly related to the campaign that brought the visitor there. 

• Focused Design: The design should keep the visitor's attention on the CTA. 

• Fast Loading Time: The page should load quickly to prevent visitor drop-off. 

• Mobile Optimization: The landing page must be responsive and look good on mobile 

devices. 

• A/B Testing: Test different versions of your landing page (like changing the CTA, 

images, or copy) to see which performs best. 

• SEO: If the landing page is public (not all are), it should be optimized for search 

engines. 

• Analytics and Tracking: Implement tools to track the success of your landing page, 

like conversion rates, bounce rates, and CTA clicks. 

Types of Landing Pages 

• Lead Generation Landing Pages: Aimed at collecting lead data, such as names and 

email addresses. 

• Click-Through Landing Pages: Often used in e-commerce, to describe a product or 

offer in detail and lead the visitor towards making a purchase. 

• Squeeze Pages: A type of landing page designed to capture opt-in email addresses 

from potential subscribers. 

• Sales Pages: Directly sells a product or service and includes a purchase link or button. 

Landing pages are powerful tools in digital marketing campaigns, as they can significantly 

increase the conversion rates of your advertising or email campaigns by providing a focused 

and customized sales pitch to the visitor. 

 

Videos: Materials that will help you 

 

• Use the Colour Wheel & Colour Harmonies to Choose Colours that Work Well 

Together  

• UI Design | How to choose colours and colour palettes  

• How I make UI colour palettes  

https://www.youtube.com/watch?v=YeI6Wqn4I78
https://www.youtube.com/watch?v=YeI6Wqn4I78
https://www.youtube.com/watch?v=wuZuvhF4u6U
https://www.youtube.com/watch?v=yYwEnLYT55c


• 60-30-10 Colour Rule  

• 5 laws of design layout & composition golden rules  

• The 5 Design Principles (But in Web Design)  

• 10 Hero Sections To Steal  

• 18 Hero Section Designs You Can Steal  

• 11 Section layouts to make your website ultra UNIQUE  

 

 

Knowledge testing: Website design foundation 

What is the primary purpose of website design? 

a. To make the website load faster 

b. To create an aesthetically pleasing interface 

c. To enhance user experience and usability 

d. To include as many features as possible 

Which of the following is NOT a principle of good website design? 

a. Consistency 

b. Complexity 

c. Clarity 

d. User-centric approach 

What does 'information architecture' in web design refer to? 

a. The physical servers where website data is stored 

b. The visual design and graphics of a website 

c. The organization, structure, and labeling of website content 

d. The coding languages used in website development 

In website information architecture, what does 'hierarchy' help with? 

a. Reducing the website’s loading time 

b. Organizing content in a logical and accessible manner 

c. Choosing the right color scheme 

d. Coding the website more efficiently 

Which of these is a fundamental principle of website information architecture? 

a. Complexity 

b. Animation 

c. Scalability 

d. Clarity 

https://www.youtube.com/watch?v=UWwNIMHFdW4
https://www.youtube.com/watch?v=eEWRbpDu6CU
https://www.youtube.com/watch?v=A8bsrYqn0NQ
https://www.youtube.com/watch?v=cCMAyl8yDz8
https://www.youtube.com/watch?v=kJb6BZwqCGM
https://www.youtube.com/watch?v=Zddof7W_xnY


Which of these is a key component of a website? 

a. Animation 

b. 3D modeling 

c. Navigation 

d. Virtual Reality (VR) integration 

What role does typography play in website design? 

a. It's only for aesthetic appeal 

b. It ensures website compatibility with all browsers 

c. It enhances readability and user experience 

d. It increases website loading times 

In information architecture, a 'sitemap' is used to: 

a. Monitor website traffic 

b. Outline the structure and navigation of a website 

c. Enhance SEO 

d. Secure the website from hackers 

In website design, 'consistency' refers to: 

a. Keeping the same layout on every page 

b. Using the same font and color scheme throughout 

c. Never updating the website 

d. Only using one type of navigation 

What is 'usability' in the context of website design? 

a. How fast the website loads on different devices 

b. The aesthetic appeal of the website 

c. How easy and intuitive the website is to use 

d. The number of features on a website 

A 'call to action' on a website is important because it: 

a. Increases the website’s loading speed 

b. Encourages users to take a specific action 

c. Reduces the need for customer support 

d. Makes the website look more attractive 

'Mobile responsiveness' means a website: 

a. Loads faster on mobile devices 

b. Is only accessible on mobile devices 

c. Adjusts its layout and functionality for mobile devices 

d. Uses less data on mobile devices 

Which is NOT typically a characteristic of good website information architecture? 

a. Complex navigation menus 

b. Clear labeling 



c. Logical structure 

d. Easy findability of information 

'Breadcrumb navigation' in a website helps users: 

a. Fill out forms more quickly 

b. Understand their location within the website’s hierarchy 

c. Increase the website’s loading speed 

d. Contact customer service easily 

A 'call to action' on a website is used to: 

a. Direct users to take a specific action 

b. Call the website's customer service 

c. Load pages faster 

d. Display advertisements 

What is a 'hero image' in web design? 

a. A main banner image or graphic at the top of a webpage 

b. An image of the website’s creator 

c. A security feature for websites 

d. A tool for image optimization 

In website design, 'white space' is important because it: 

a. Reduces the website’s loading time 

b. Increases the website’s color contrast 

c. Prevents user distractions and improves focus 

d. Is cheaper to implement 

What does 'SEO' stand for in web development? 

a. Secure Encrypted Operation 

b. Search Engine Optimization 

c. Simple Entry Output 

d. Systematic Evaluation Order 

A 'content management system' (CMS) in web design is used to: 

a. Manage and update website content easily 

b. Monitor the website’s performance 

c. Encrypt website data 

d. Design website graphics 

Which of the following is crucial for good website accessibility? 

a. High-resolution images 

b. Complex animations 

c. Alt text for images 

d. Long paragraphs 

Which of the following is an example of a web usability best practice? 



a. Using complex animations everywhere 

b. Having consistent navigation 

c. Utilizing multiple fonts and colors 

d. Making all text very small 

What is the main purpose of 'alt text' for images on a website? 

a. To increase website loading times 

b. To improve the site's appearance 

c. To provide a text alternative for screen readers 

d. To enhance the resolution of images 

Which of these is a common web design tool? 

a. Adobe Photoshop 

b. Microsoft Word 

c. Windows Media Player 

d. AutoCAD 

A '404 error' on a website usually indicates: 

a. A successful login 

b. A page not found 

c. A server overload 

d. A security breach 

'Accessibility' in web design means the site: 

a. Loads quickly on all devices 

b. Can be used by as many people as possible, including those with disabilities 

c. Is accessible from all geographic locations 

d. Has no restrictions on user age 

Which is a principle of effective website information architecture? 

a. Maximum number of menu items 

b. Consistent and predictable navigation 

c. Frequent changes to layout 

d. Using as many fonts as possible 

'Responsive design' in web development primarily focuses on: 

a. Fast server response times 

b. Designing websites that respond to user behavior and environment 

c. Interactive animations 

d. Quick customer support response 

What is the main function of a footer in a website design? 

a. To display the main menu 

b. To host advertisements 



c. To provide additional information like contact details and links 

d. To increase the page length 

What does 'UI' stand for in web design? 

a. User Interaction 

b. Universal Internet 

c. User Interface 

d. Underlying Infrastructure 

Which element is NOT typically found in the header of a website? 

a. Logo 

b. Main navigation 

c. Contact information 

d. Detailed product descriptions 
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Understanding Search Engines 

 

What are Search Engines? 

Search engines are systems designed to search for information on the World Wide Web. 

They respond to user queries by presenting a list of the most relevant web pages. Examples: 

Google, Bing, Yahoo are some of the most widely used search engines. 

How Search Engines Work 

• Crawling: Search engines use bots (also known as spiders or crawlers) to discover 

new and updated content on the web. This content could be a webpage, an image, a 

video, a PDF, etc. 

• Indexing: After a page is crawled, it’s indexed. Indexing is the process of storing and 

organizing the content found during the crawling process. Once a page is in the index, 

it's in the running to be displayed as a result of relevant queries. 

• Ranking: When a user performs a search, search engines scour their index for highly 

relevant content and then order that content in the hopes of answering the user's 

query. This ordering of search results by relevance is known as ranking. 

Search Algorithms 

https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1265/SEO-Fundamentals-for-WordPress#website-speed
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https://dev.azure.com/thettg/Learning%20Hub/_wiki/wikis/Training.wiki/1265/SEO-Fundamentals-for-WordPress#conclusion


• Role of Algorithms: Search engines use complex algorithms to deliver the best 

possible results to users. These algorithms consider various ranking factors to assess 

the relevance and quality of web pages. 

• Evolving Nature: These algorithms are continuously updated. Major updates can 

significantly affect the ranking of websites. 

Ranking Factors 

• Relevance: Search engines aim to provide the most relevant results for a user’s query. 

Keywords play a crucial role in determining relevance. 

• Quality of Content: High-quality, original, and useful content is favored. This includes 

the use of appropriate keywords, the depth of content, and freshness. 

• User Experience: Factors such as site speed, mobile-friendliness, and ease of 

navigation affect user experience, which is a key ranking factor. 

• Backlinks: Links from other websites (backlinks) are seen as votes of confidence and 

indicate the quality and reliability of a page. 

• Other Factors: These include domain authority, social signals, local SEO, and technical 

SEO elements like structured data. 

 

What is robots.txt 

Is used to control which parts of your site should or should not be processed or crawled by 

web robots. 

• How robots.txt Works 

o Location: The robots.txt file must be placed in the root directory of your 

website (e.g., https://www.thettg.com/robots.txt ). 

o Access by Robots: When a robot wants to visit a website URL, 

say https://www.example.com/welcome.html , it first 

checks https://www.thettg.com/robots.txt  to see if it's allowed to do so. 

o Instructions: It contains instructions ("Directives") to web crawlers about which 

parts of the site to crawl or not to crawl. 

• Components of robots.txt 

o User-agent: The specific web crawler to which you're giving crawl instructions 

(e.g., Googlebot, Bingbot). 

https://www.thettg.com/robots.txt
https://www.example.com/welcome.html
https://www.thettg.com/robots.txt


o Disallow: Directs the user-agent not to crawl specific URLs. For example, 

Disallow: /private/ tells the robot not to crawl anything in the /private/ 

directory. 

o Allow: (used less frequently) Explicitly allows access to a resource or a part of 

the website. This is useful when you have disallowed a larger part of your site 

but want to make exceptions for certain pages within that part. 

Example robots.txt 

User-agent: * 

Disallow: /cgi-bin/ 

Disallow: /tmp/ 

Disallow: /junk/ 

 

User-agent: Googlebot 

Disallow: /no-google/ 

 

Sitemap: https://thettg.com/sitemap_index.xml 

 

Block everything 

User-agent: * 

Disallow: / 

 

What is a Sitemap.xml? 

A sitemap.xml file is an XML file that lists URLs for a site along with additional metadata 

about each URL (such as when it was last updated, how often it changes, and its relative 

importance within the site) so that search engines can more intelligently crawl the site. 

• Purpose: It helps search engines like Google, Bing, and Yahoo to find and understand 

your site's content and structure. While search engines can still index a site without a 

sitemap, it's especially useful for larger websites or those with a significant amount of 

archived content. 

• Best Practices 



o Keep it Updated: Ensure your sitemap is regularly updated to reflect new or 

removed pages. 

o Submit to Search Engines: Submit your sitemap to search engines using their 

webmaster tools (like Google Search Console). 

Example of a Sitemap xml 

<url> 

  <loc>https://www.example.com/page1.html</loc> 

  <lastmod>2023-01-10</lastmod> 

  <changefreq>monthly</changefreq> 

  <priority>0.8</priority> 

</url> 

 

Keyword Research 

 

Keyword research is a foundational SEO task that involves identifying popular words and 

phrases people enter into search engines. Understanding the keywords your target 

audience uses is crucial for optimizing your website's content, structure, and marketing 

strategy. Here's a guide to conducting effective keyword research: 

• Analyse Content: Start by looking at your existing content to understand what topics 

you cover and how these relate to your audience's interests. 

• Talk to Customers: Engage with your customers or audience to understand their 

language and how they describe your products or services. 

• Start with Broad Topics: These are general keywords related to your business or 

industry. For example, if you sell shoes, your seed keywords might be "men's shoes," 

"women's shoes," "sports shoes," etc. 

• Use our Products/Services: List out the categories or types of products/services you 

offer as potential keywords. 

• Use Keyword Research Tools: Tools like Google Keyword Planner, SEMrush, Ahrefs, or 

Ubersuggest can provide data on search volume, keyword difficulty, and related 

keywords. 



• Analyze Competitors: Check what keywords your competitors are ranking for. Tools 

like SEMrush and Ahrefs can help with this. 

• Consider Long-Tail Keywords: These are longer, more specific phrases that are less 

competitive and can drive more targeted traffic. For example, "waterproof men's 

hiking shoes" is a long-tail keyword. 

• Tools for Keyword Research 

o Google Keyword Planner: A free tool, great for getting search volume and CPC 

estimates. 

o Google Trends: Helps in understanding the trend of a keyword over time. 

o Ubersuggest: Offers a range of features to help with keyword research, SEO 

analysis, and content planning. Developed initially as a simple keyword 

suggestion tool, it has evolved into a more comprehensive SEO suite. 

o SEMrush, Ahrefs: These offer in-depth keyword data, competitor analysis, and 

more, but require a subscription. 

o AnswerThePublic: Useful for finding questions and prepositions related to your 

seed keywords. 

 

On-Page SEO 

 

On-Page SEO (Search Engine Optimization) refers to the practice of optimizing individual 

web pages in order to rank higher and earn more relevant traffic in search engines. It 

involves both the content and the HTML source code of a page. Here's a detailed overview 

of key on-page SEO elements and best practices: 

High-Quality Content 

• Relevance and Value: Content should be relevant to the user’s search query and 

provide value. 

• Keyword Optimization: Use relevant keywords naturally within your content, 

including in the title, headers, and body text. 

• Content Length: Longer, comprehensive content often ranks higher, but quality and 

relevance should always be the priority. 

Title Tags 

• Relevance: Each page should have a unique title that accurately reflects its content. 



• Keyword Placement: Include your primary keyword near the beginning of the title 

tag. 

• Significance: This is the most critical SEO tag. It defines the title of a web page and is 

a primary factor in the search engine ranking algorithms. 

• Length: Keep it within 50-60 characters, include main keywords, and ensure it 

accurately represents the page content. 

<title>IT Consultancy | Web Development | Azure Apps | Microsoft 365</title> 

 

<title>Managed IT Services &amp; Consulting In Dublin, Ireland</title> 

 

Meta Descriptions 

• Descriptive Summary: Write a concise summary of the page’s content. 

• Include Keywords: Use your target keyword in a natural way. 

• Significance: While not directly influencing rankings, it impacts click-through rates 

from search engine results pages (SERPs). 

• Length: Aim for about 155-160 characters to avoid truncation in search results. 

<meta name="description" content="IT Consultancy | Web Development | Azure Apps | 

Microsoft 365"/> 

 

<meta name="description" content="Auxilion provides managed IT services & consulting to 

help align your business goals with your digital processes in Ireland & UK. Work with us 

today!"> 

Header Tags (H1, H2, H3, etc.) 

• Hierarchy and Structure: Use header tags to structure your content. The H1 tag is for 

the main title, H2 for main headings, H3 for subheadings, etc. 

• Keyword Usage: Include relevant keywords in your headings, especially in the H1 tag. 

URL Structure 

• Descriptive URLs: URLs should be concise and include keywords. 

• URL Length: Shorter URLs tend to perform better in search results. 



• Hyphens to Separate Words: Use hyphens rather than underscores to separate 

words. 

Image Optimization 

• Descriptive Alt Text: Each image on your page should have alt text that describes the 

image's content and context. 

• Keywords: If appropriate, include your target keyword in the alt text. 

Internal and External Links 

• Internal Links: Link to other relevant pages within your site to help users and search 

engines find more of your content. 

• External Links: Link to credible and relevant external sources when appropriate. 

• Anchor Text: Use descriptive anchor text that gives an indication of the linked page’s 

content. 

Mobile Responsiveness 

• Mobile-Friendly Design: Ensure your site is optimized for mobile devices, as this is a 

significant ranking factor. 

Page Load Speed 

• Optimization: Faster loading pages are favoured by search engines. Optimize image 

sizes, minify CSS and JavaScript, and leverage caching to improve load times. 

Schema Markup 

• Structured Data: Use schema markup to provide search engines with more 

information about your content, which can enhance the appearance of your page in 

search results. 

 

Off-Page SEO 

 

Off-Page SEO refers to the actions taken outside of your own website to impact your 

rankings within search engine results pages (SERPs). It's an essential part of any 

comprehensive SEO strategy. Here's a breakdown of key off-page SEO elements and best 

practices: 

Backlinks 



• Quality Over Quantity: Focus on getting high-quality backlinks from reputable, 

relevant websites. Quality backlinks are a significant ranking factor. 

• Diverse Link Profile: Aim for a mix of dofollow and nofollow links from various 

domains. 

• Natural Link Building: Backlinks should be gained naturally. Avoid buying links or 

participating in link schemes. 

Local SEO 

• Google My Business (GMB): Claim and optimize your GMB listing. Ensure your 

business name, address, and phone number (NAP) are consistent across all listings. 

• Local Citations: List business in local directories and websites. 

• Online Reviews: Encourage customers to leave reviews on your GMB profile and 

respond professionally to all reviews. 

Social Media Engagement 

• Active Presence: Maintain an active presence on relevant social media platforms. 

• Share Content: Share your content on social media to drive traffic and engagement. 

• Engage with Followers: Interact with your audience to build relationships and 

increase brand visibility. 

Content Syndication 

• Publish on Other Platforms: Republish your content on platforms like Medium, 

LinkedIn, or industry-specific websites to gain more visibility. 

 

Technical SEO 

 

Technical SEO refers to the process of optimizing the infrastructure and technical aspects of 

a website to enhance its visibility and ranking in search engine results pages (SERPs). This 

facet of SEO focuses on improving the site's backend structure and foundation, ensuring it's 

easy for search engines to crawl and index. Here's an overview of key components and best 

practices for technical SEO: 

Website Speed 



• Page Load Time: Faster websites provide a better user experience and are favored by 

search engines. Optimize images, minify CSS and JavaScript, and leverage browser 

caching. 

• Use of Content Delivery Networks (CDNs): CDNs can help speed up loading times for 

your global audience. 

Mobile-Friendly Design 

• Responsive Design: Ensure your site is mobile-responsive, as search engines prioritize 

mobile-friendly websites. 

• Mobile-First Indexing: Google predominantly uses the mobile version of the content 

for indexing and ranking. 

Secure Sockets Layer (SSL) 

• HTTPS: Secure your site with an SSL certificate. HTTPS is a ranking signal for Google, 

and it also secures data transfer between the server and the browser. 

Crawlability and Indexing 

• XML Sitemaps: An XML sitemap helps search engines effectively crawl your site. 

Submit your sitemap to search engine webmaster tools. 

• Robots.txt: Use the robots.txt file to guide search engine bots on how to crawl your 

site. 

• Site Architecture: A clear and logical structure helps search engines and users 

navigate your site. 

Structured Data Markup 

• Schema Markup: Implementing structured data (like Schema.org ) helps search 

engines understand your content and can enhance your search listings (rich snippets). 

URL Structure 

• Descriptive URLs: Use clear, descriptive URLs that include relevant keywords. 

• Canonical Tags: Use canonical tags to prevent duplicate content issues. 

404 Pages and Redirects 

• 404 Error Handling: Properly configure 404 pages to improve user experience for 

broken or dead links. 

• 301 Redirects: Use 301 redirects to direct traffic from old to new URLs, preserving link 

equity. 

http://schema.org/


Website Cleanliness 

• Broken Links: Regularly check for and fix broken internal and external links. 

• Duplicate Content: Avoid duplicate content issues by using canonical tags and proper 

site structure. 

Core Web Vitals 

• Largest Contentful Paint (LCP): Measures loading performance. 

• First Input Delay (FID): Measures interactivity. 

• Cumulative Layout Shift (CLS): Measures visual stability. 

 

Conclusion 

 

• Technical SEO: Understanding the technical aspects of SEO like website speed, mobile 

optimization, use of robots.txt, and 301 redirects. 

• Content Optimization: Emphasizing the importance of high-quality, original content, 

proper use of keywords, and the role of meta descriptions. 

• Link Building: Exploring strategies for acquiring quality backlinks, understanding 

anchor texts, and avoiding black hat techniques. 

• Understanding SEO Terms: Clarifying key terms and concepts in SEO such as SERP, 

PPC, organic traffic, and alt text. 

• SEO Improvement Strategies: Focusing on practical steps to enhance SEO, including 

addressing broken links, regular content updates, and the significance of sitemaps 

and social media impact. 

 
 

 

 

 

 

 

 

 

Setting up local WordPress workspace 



WordPress And Divi Resources 

Laveri WooCommerce webshop 

Q/A 

1) SEO primarily stands for? 

2) A) Social Engagement Optimization 

B) Search Engine Optimization 

C) Sales Efficiency Online 

D) Site Enhancement Operation 

 

3) Which of the following is a crucial factor for ranking on search engines? 

4) A) Number of images on a page 

B) Keyword density 

C) Page load speed 

D) Colour scheme of the website 

5) What is a 'backlink'? 

6) A) An internal link within a website 

B) A link from one website to another 

C) A broken link on a website 

D) The main link on a website's homepage 

7) 'Alt text' is used to describe? 

8) A) The background of a webpage 

B) Images on a webpage 

C) The header of a website 

D) The footer of a website 

9) What does 'organic traffic' refer to in SEO? 

10) A) Traffic from paid advertisements 

B) Traffic from social media 

C) Traffic from search engine results 

D) Direct traffic from email marketing 

11) What is 'keyword stuffing'? 

12) A) Using a variety of keywords in content 

B) Overusing the same keywords in content 

C) Researching keywords for content 

D) Creating content around one keyword 

13) Which of these is a black hat SEO technique? 

14) A) Writing high-quality content 

B) Using hidden text or links 



C) Making a site mobile-friendly 

D) Improving page load speed 

15) The term 'PPC' in digital marketing stands for? 

16) A) Pay Per Click 

B) Personalized Profile Content 

C) Private Personalized Chat 

D) Public Partnership Collaboration 

17) What does 'SERP' stand for? 

A) Secure Electronic Response Page 

B) Search Engine Ranking Position 

C) Search Engine Results Page 

D) Service Engine Rapid Performance 

18) In SEO, 'anchor text' refers to? 

19) A) The first paragraph of any webpage 

B) The main heading of a webpage 

C) The visible text part of a hyperlink 

D) The text at the bottom of a webpage 

Answer: C 

20) A '301 redirect' is used to: 

21) A) Temporarily move a page 

B) Permanently move a page 

C) Track user behaviour 

D) Optimize images on a website 

22) Which factor does NOT directly impact your SEO ranking? 

23) A) Social media likes and shares 

B) Quality of backlinks 

C) Relevant and original content 

D) Proper use of header tags 

24) What is the role of a 'sitemap'? 

25) A) To visually map out a website's design 

B) To help users navigate a website 

C) To assist search engines in indexing a website 

D) To display a website's colour scheme 

26) Meta descriptions are important for? 

27) A) Increasing page load speed 

B) Providing a summary of a page's content 

C) Storing website data 

D) Making the website look attractive 

28) Local SEO is important for? 

29) A) Businesses that serve a global audience 

B) Online-only businesses 



C) Businesses serving specific geographic areas 

D) Large multinational corporations 

30) 'Rich snippets' in search results are? 

31) A) Paid advertisements 

B) Enhanced descriptions of a webpage 

C) Pop-up notifications 

D) Errors in search engine listings 

32) 'Robots.txt' is a file that? 

33) A) Increases website security 

B) Helps to index all pages of a website 

C) Instructs search engine robots how to crawl pages on a website 

D) Contains the primary content of a website 

34) A 'long-tail keyword' is characterized by? 

35) A) Being one or two words long 

B) High search volume 

C) Being more specific and usually longer 

D) Being easier to rank for 

36) Mobile optimization is important for SEO because? 

37) A) Most searches are done on mobile devices 

B) It makes websites look better 

C) It reduces the need for desktop computers 

D) Mobile users buy more products 

38) 'Canonical tags' are used to? 

39) A) Enhance the visual appeal of a webpage 

B) Indicate the preferred URL for a page with duplicate content 

C) Increase page loading speed 

D) Encrypt sensitive data on a webpage 

40) To improve SEO, what is the best practice for using keywords? 

41) A) Use as many keywords as possible in content. 

B) Use keywords relevant to the content. 

C) Use only high competition keywords. 

D) Avoid using keywords. 

42) How does creating high-quality, original content affect SEO? 

43) A) It has no effect on SEO. 

B) It can potentially penalize a website. 

C) It helps in ranking higher in search engine results. 

D) It slows down the website. 

44) Which of the following is beneficial for link building in SEO? 

45) A) Buying links from any website. 

B) Exchanging links with other websites. 



C) Earning backlinks from reputable websites. 

D) Using automated software to create links. 

46) What role does website loading speed play in SEO? 

47) A) It is insignificant for SEO. 

B) It can improve user experience and contribute to better ranking. 

C) It only matters if the website is e-commerce. 

D) Slower websites are preferred by search engines. 

48) Why is mobile optimization important for SEO? 

49) A) Mobile traffic is less important than desktop traffic. 

B) It is a ranking factor for search engines, particularly Google. 

C) Mobile optimization only affects the appearance of the site. 

D) It's only important for social media. 

50) How do 'alt tags' in images help in SEO? 

51) A) They increase the image file size. 

B) They make images searchable and understandable by search engines. 

C) They are not relevant to SEO. 

D) They replace the images on a website. 

52) What is the significance of having a 'sitemap' for SEO? 

53) A) It is used to decorate the website. 

B) It provides a clear structure and layout of the website to search engines. 

C) It only helps in creating a better user interface. 

D) It increases the website’s loading speed. 

54) Using social media can impact SEO by? 

55) A) Directly improving search engine rankings. 

B) Increasing visibility and traffic, which can indirectly benefit SEO. 

C) Decreasing website relevance. 

D) Having no impact on SEO at all. 

56) What is the impact of 'broken links' on a website's SEO? 

57) A) They improve the website's credibility. 

B) They have no impact on SEO. 

C) They can negatively affect the user experience and site ranking. 

D) They are beneficial for faster indexing. 

58) Regularly updating website content can improve SEO by? 

59) A) Making the website look more attractive. 

B) Indicating to search engines that the website is active and relevant. 

C) Decreasing the website's loading time. 

D) Increasing the number of advertisements. 
 

 


